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TOUR OPERATORS AND TRAVEL AGENCIES

I.-Subject Identification

Type OBLIGATORIA

Teaching period 3 course, 2Q semester

Nº of credits 6

Language in wich the subject is taught English

II.-Presentation

The subject of “Tour Operators and Travel Agencies” is a core subject with 6 credits ECTS in the second semester of the third
year of the Degree in Tourism.  
The general objective of this subject is to study how to improve the quality in the management, production, distribution and

operation of services and trips. Hence, the specific objectives are defined in the competences that our students are expected to

achieve through the proposed theoretical-practical program. In addition, this course requires uses and applies knowledge and

skills from other subjects such as World Tourist Itineraries and Tourist Information, Territorial Tourist Resources, Cultural

Heritage, Business Organization, Marketing, Transportation, Accommodation, Computer Technologies Applied to Tourism

Management, etc. These subjects are the basic and necessary elements in the production and distribution of tourism products

and services. Students are especially recommended to review these contents and apply them in the theory and practice of this

subject.

 

III.-Learning outcomes

CG11. Creativity

CG15. High standards of quality.

CE03. Analysis and use of information and communications technology in the different areas of the tourism industry.

CE18. Knowledge to be acquired in the area of intermediary company operating procedures.

 Key for degrees not adapted to RD 822/21: CB - basic competences, CG - generic competences, CE - specific competences, CT - transversal

competences.

•

 Key for degrees adapted to RD 822/21: CON - knowledge, COM - competences, HAB - skills.•
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TOUR OPERATORS AND TRAVEL AGENCIES

IV.-Contents

IV.A.-Syllabus

I.- Fundamentals on travel management and organization.

Chapter 1. General characteristics of Tour Operators and Travel Agencies.

Chapter 2. Types and activities of Travel Agencies.

II. Supply of services, trips and tourism products.

Chapter 3. Characteristics and decision-making process for managing demand and supply in Travel Agencies. Single services.

Chapter 4. Supply management in Travel Agencies.

Chapter 5. Internal organization and external distribution in the Travel Agencies.

Chapter 6. Management of Travel Agencies.

 

IV.B.-Training activities

Type Title

Lectures

The methodology described in this guide foresees that

students can carry out the necessary and suggested

bibliographic queries in the basic and complementary

bibliography.

Prácticas / Resolución de ejercicios

Problem solving exercises and individual and/or group

practical cases. Case study discussions, readings and

participation in debates on different issues related to the

subject. Search and analysis of news and articles related to

the contents of the subject. Each teacher will select the

practical examinations to be carried out throughout the

semester, based on their criteria and the characteristics of

each group (size, previous knowledge, etc.).
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TOUR OPERATORS AND TRAVEL AGENCIES

V.-Student workload

Theoretical sessions 40

Resolution of exercises, problems, case studies, etc. 15

Practical sessions in experimental, technological and clinical

laboratories, fieldwork, etc.
0

Tests and/or exams 5

Academic tutorials 40

Related activities: conferences, seminars, etc. 8

Preparation of theoretical sessions and self-study 20

Preparation of practical tasks, exercises, case studies,

projects, etc.
30

Preparation for tests and/or exams 22

Total student workload 180

VI.-Methodology and academic programme

Type Period Content

Theoretical sessions Week 1 to Week 1

General introduction to the course,

syllabus overview, explanation of

practical assignments, and assessment

system. Presentation of key topics,

methodology, and supporting materials

(presentations, readings, audiovisuals,

discussions, etc.).

Theoretical sessions Week 2 to Week 14

Professor-led synthesis and explanation

of each topic. Classes will adopt a

theoretical-practical approach to

encourage student participation. The

virtual campus will be utilized to provide

support and distribute learning materials.

Academic tutorials Week 2 to Week 13

Ongoing monitoring of group work

progress by the professor. Opportunity

for students to ask questions and resolve

doubts related to the syllabus. Tutorial

schedules will be available on the virtual

campus.
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TOUR OPERATORS AND TRAVEL AGENCIES

Resolution of exercises, problems, case

studies
Week 3 to Week 14

Complementing theoretical content

through in-class analysis and discussion

of texts, graphical and cartographic

materials. Directed by the professor

using a meaningful teaching-learning

methodology. Classroom debates on

readings, audiovisuals, news, etc.

related to course content.

Group work Week 3 to Week 3
Assignment of group topics and

commencement of group projects

Group work Week 10 to Week 14

Oral presentations of group projects with

audiovisual or computer support.

Presentations will be followed by

questions and discussion.

Tests and/or exams Week 14 to Week 14
Theoretical exam covering the topics

addressed throughout the course.

Seminars Week 2 to Week 13

Attendance at seminars, workshops, and

conferences related to the course

content and related fields, organized by

the department or affiliated institutions
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TOUR OPERATORS AND TRAVEL AGENCIES

VII.-Assessment methods

The general assessment method is continuous as established in the Regulation for the Assessment of Learning Outcomes of

Rey Juan Carlos University.

All the assessment systems established in the degree report must be employed, except for those that have a minimum weight of

0%, which can be used by professors in the academic years they consider relevant. Each assessment system may be applied

through one or more assessment activities, consistent with the system. No assessment activity can exceed individually 60% of

the overall grade for the subject.

The sum of non re-evaluable activities cannot exceed 40% of the overall grade for the subject and, in general, should not have

an established minimum grade (except for practical activities in which, strictly speaking, the conditions of the ordinary call cannot

be reproduced in the extraordinary call).

Those students who do not manage to pass the subject in the ordinary call, or do not attend this first call, may attend the

extraordinary call only for failed re-evaluable assessment activities.

The distribution and characteristics of the assessment activities are described below.

VII.A.-Description and weight of the assessment activities
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TOUR OPERATORS AND TRAVEL AGENCIES

The assessment model will be continuous assessment, as established by the URJC Regulations for the Assessment of Learning

Outcomes, in accordance with Article 25.1 of Royal Decree 1791/2010, of December 30, which approves the Statute of

University Students.

This assessment model determines the level of acquisition of learning outcomes during the course throughout the semester,

using various assessment systems and activities, and provides students with formative feedback on their learning progress.

The assessment system will be as follows:

 

Assessment

System

Assessment

Activity

 

Weight

(Equivalent out

of 10 points)

Recoverable in

Extraordinary

Call

Minimum Grade Contents Date

SE1. Written

Test 

Individual exam

covering

theoretical and

practical course

content.

50%

Recoverable –
Same format as

in the ordinary

call

5 

Includes

theoretical and

practical content

covered during

the course.

As scheduled in

the official

university

calendar.

SE2. Course

Project

Group

assignment:

submission and

oral presentation

of a course-

related project.

25%

 Recoverable –
Corrected

version must be

resubmitted and

presented again

5

Topics assigned

by the professor

during the first

weeks of the

course.

Submission and

presentation

dates will be

posted on the

Virtual Campus.

SE3. Practical

Exercises and

Activities

Completion of

applied exercises

in and outside

class throughout

the course.

25%

 Recoverable –
Corrected

version must be

resubmitted and

presented again

5

Exercises and

activities related

to course

content.

Conducted

throughout the

course

(submitted via

Virtual Campus

or on paper, as

instructed).

 

Final Grade Calculation

The final grade is calculated as the weighted average of the grades for the assessment activities, according to the

indicated percentages, provided that each activity has been passed with the minimum grade specified. Therefore, to

pass the course, the weighted average must be at least 5.

• If one or more assessment activities have not been passed, the instructor may request that these assignments be

completed again before the exam date. At the instructor's request, a new group project will be undertaken, requiring

the written component to be submitted again and the oral presentation to be given. If the failed component is the

classwork, the instructor may request that this work be completed again.
• If you have not taken any assessable tests, the final grade will be "Not taken"
 

Extraordinary Evaluation Call

In the extraordinary session, students will only take the assessment activities for the tests they did not pass.

Therefore, the final grade for this session will be calculated using the grades from the assessment activities passed

in the regular session and the grades obtained in the re-evaluated activities.

The re-evaluation of the activities corresponding to SE1 will take place on the official date indicated for the

extraordinary session.

For the early session: the same method as established in general will apply. Final exam 50%, group work 25%, and

classwork 25%.

 

Vicerrectorado de Calidad, Títulaciones y Enseñanzas Propias Página 7

  Q
28

03
01

1B
 U

N
IV

E
R

S
ID

A
D

 R
E

Y
 J

U
A

N
 C

A
R

L
O

S
  F

ec
ha

 fi
rm

a:
 2

6/
10

/2
02

6 
19

:1
7 

| H
as

h:
 2

ba
f2

2c
78

19
cb

48
1e

b3
1d

d8
cc

9c
98

64
b.



TOUR OPERATORS AND TRAVEL AGENCIES

VII.B. Assessment of students with academic exemption from class attendance

Having Academic Exemption from Class Attendance  (DAAC) does not imply that students are automatically exempt from
participating in the continuous assessment activities or in the training activities of compulsory attendance as established in the
teaching guide. Once the exemption has been granted, students must contact the subject’s teaching staff, who will propose the
adaptations he/she may consider relevant, as long as they guarantee the acquisition and adequate assessment of the learning
goals established. Students must maintain adequate communication with the teaching staff so that they may provide information
on the dates for training and assessment activities, if these are not established in the programme and available for students at
the time of achieving the exemption.
Subject with possibility of academic exemption: Yes.

VII.C. Review of assessment activities

In accordance with the Regulation for the Assessment of Learning Outcomes of Rey Juan Carlos University.

VII.D.-Students with a disability or special educational needs

In order to guarantee equal opportunities, non-discrimination, universal accessibility and academic success, students with

disabilities or especial education needs may request curricular adaptations to follow their studies. These adaptations will be

provided by the Unit of Attention to People with Disabilities of Rey Juan Carlos University, in accordance with the regulation

which regulates the service for the Attention of People with Disabilities at the University. This Unit will issue a report for curricular

adaptations, so that students with disabilities or special education needs must contact the service (at e-mail

discapacidad.programa@urjc.es) in order to provide relevant information for different educational alternatives.

VII.E.-Academic behaviour, academic integrity and honesty

Rey Juan Carlos University is fully committed to the highest standards of academic integrity and honesty, so studying at the

URJC means assuming and subscribing to the values of integrity and academic honesty set out in the University’s Ethical Code.

To support this process, the University has Rey Juan Carlos University’s Academic Conduct Regulation as well as different tools

(anti-plagiarism, supervision...) that offer a collective guarantee for the full development of these essential values.
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TOUR OPERATORS AND TRAVEL AGENCIES

VIII.-Teaching resources and materials

Basic bibliography

- Albert Piñole, I. (2015). Gestión de viaje, servicios y productos turísticos de las agencias de viajes. Fundación Ramon Areces.

- Boniface, B., & Cooper, C. (s.f.). Worldwide destinations casebook. Butterworth-Heinemann.

- Burton, R. (s.f.). Geographical patterns of tourism in Europe.

- Cabo Nadal, M. (2002). Información turística en destino. Thomson-Paraninfo.

- Carson, D. (2010). Touring routes: Types, successes and failures: An international review. En A. Lew, C. M. Hall & A. Williams

(Eds.), A companion to tourism (pp. 296-310). Blackwell Publishing.

- Corchero, M. (2007). Las oficinas de turismo. Thomson-Aranzadi.

- Cooper, C. P., & Lockwood, A. (s.f.). [Título no especificado].

- Doyle, C. (2011). Viajar. Lugares que no puedes dejar de visitar. Banco Bilbao Vizcaya Argentaria.

- Fernández Arderius, I. (1999). Los profesionales de la información turística. Escuela Oficial de Turismo.

- Gallego-Nicasio Manzano, M. (2020). Gestión de productos turísticos. Paraninfo.

- Garcia, R., & Olmo, L. (2011). Estructura del mercado turístico. Paraninfo.

- Hudman, L. (2003). Geography of travel and tourism. Thomson Delmar Learning.

- Hudman, L., & Jackson, R. Geography of travel & tourism. Thomson.

- Jesús Garrido, S. (2019). Organización de servicios de información turística. Paraninfo.

- Jiménez Abad, C. E. (2007). Producción y venta de servicios turísticos en agencias de viaje. Thomson-Paraninfo.

- Lew, A., Hall, C. M., & Williams, A. (Eds.). (2010). A companion to tourism. Blackwell Publishing.

- Marmol Sinclair, P., & Ojeda Garcia, C. D. (2016). Marketing turístico. Paraninfo.

- Miralbell, O. (2007). Gestión de oficinas de turismo. UOC.

- Picazo, C. (2008). Asistencia y guía a grupos turísticos. Síntesis.

- Picazo, C. (2011). Procesos de guía y asistencia turística. Síntesis.

- Picazo, C. (2014). Los servicios turísticos de asistencia y guía. Síntesis.

- Planells, M., & Crespi, M. (2004). Información turística en destino. Síntesis.

- Planells, M., & Crespi, M. (2014). Sistemas y servicios de información turística. Síntesis.

- World Tourism Organization (UNWTO). (1997). International tourism: A global perspective.

- World Tourism Organization (UNWTO). (2007). A practical guide to destination management.

- VV.AA. (2009). Información turística. Módulo IV del Curso Técnico Superior en Gestión de Empresas Turísticas y Agencias de

Viajes. ESINE-URJC.

Consultation bibliography
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TOUR OPERATORS AND TRAVEL AGENCIES

- Arcila Garrido, M., López Sánchez, J. A., & Fernández Enriquez, A. (2015). Rutas turístico-culturales e itinerarios culturales

como productos turísticos: Reflexiones sobre una metodología para su diseño y evaluación. En J. de la Riva, P. Ibarra, R.

Montorio, & M. Rodrigues (Eds.), Análisis espacial y representación geográfica: innovación y aplicación (pp. 463–471).
Universidad de Zaragoza-AGE.
- Ashotel, D. L. (2008). Reinventing the destination: Reflections on the contemporary tourist space. En M. Bauer et al. (Eds.),

Information and communication technologies in tourism 2008 (pp. 407–417). Springer.
- Bain, A., Baxter, S., Skolnick, A., & Sellars, S. (2016). Grandes viajes: Un recorrido por las rutas más espectaculares. Lonely

Planet.

- Bauer, M., et al. (2008). A case study on automating information aggregation processes in information centres. En Information

and communication technologies in tourism 2008 (pp. 407–417). Springer.
- Boyra Amposta, J., Conde Berdós, M. J., & de Solà-Morales, I. (2010). El estudio de los itinerarios culturales. Estudios

Turísticos, (183), 105–113.
- Cisne, R., & Gastal, S. (2011). Nueva visión sobre los itinerarios turísticos: Una contribución a partir de la complejidad. Estudios

y perspectivas en turismo, 20(6), 1449–1463.
- Dean, I. (2017). Libre y salvaje: La gran aventura de la vuelta al mundo a pie. Planeta.

- Fraiz, J. A., Alén, M. E., & Domínguez, T. (2009). La innovación en la gestión de la información turística accesible: Un

replanteamiento en el proceso de la comunicación. En D. López Olivares (Dir.), XI Congreso de Turismo Universidad y Empresa:

Innovación, creatividad y nuevos modelos de gestión en turismo (pp. 41–67). Tirant lo Blanc.
- Koskiainen, A. (2008). Historical routes re-invented for tourism. En Touring the past uses of history in tourism (pp. 9–19). Finnish
University Network for Tourism Studies.
- Majó, J., & Gali, N. (2002). El uso de las TIC en la información turística. En L. V. Peláez, V. M. Monfort, J. I. Pulido, & E. A. del

Valle (Coords.), Nuevas tendencias de ocio y turismo: Su especial problemática en destinos singulares (pp. 169–180). AECIT.
- Munar, P. A. (2008). La actividad de información turística: Los guías de turismo. En P. A. Munar (Coord.), Derecho privado del

turismo: Estudio jurisprudencial (pp. 301–306). Thomson-Paraninfo.
- Richardson, G. (2017). 10 grandes rutas del mundo. Siruela.

- Suárez-Inclán, M. R. (2005). Los itinerarios culturales. Hereditas, 13, 8–13.
 

Important websites:

- AIP: https://www.interpretaciondelpatrimonio.com/es/

- EUROPARC España: http://www.redeuroparc.org/

- ICOMOS: https://www.icomos.es

- OMT: http://www.unwto.org

- UNESCO: https://es.unesco.org/

IX.-Professors

Name and surname DIANA MORALES MANZANARES

E-mail address diana.moralesm@urjc.es

Campus Madrid - Vicálvaro

Category Investigador

Person responsible for the subject No

Tutorial timetable
Para consultar las tutorias póngase en contacto con el/la

profesor/a a través de correo electrónico

Number of quinquennia 0

Number of sexennia 0
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TOUR OPERATORS AND TRAVEL AGENCIES

No. of positive evaluations by Docentia 0

Name and surname MARÍA CRISTINA FERNÁNDEZ LASO

E-mail address cristina.fernandez@urjc.es

Department Artes y Humanidades

Campus Madrid - Vicálvaro

Category Titular de Universidad

Academic degree Doctor

Person responsible for the subject No

Tutorial timetable
Para consultar las tutorias póngase en contacto con el/la

profesor/a a través de correo electrónico

Number of quinquennia 2

Number of sexennia 2

No. of positive evaluations by Docentia 2
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