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INTERNATIONAL TOURISM ECONOMICS: IMPACTS AND MODELS

I.-Subject Identification

Type OBLIGATORIA

Teaching period 1 course, 1S semester

Nº of credits 3

Language in wich the subject is taught English

II.-Presentation

The subject of “International Tourism Economics: Impacts and Models” is a core subject with 3 credits in the first semester of the
First year of the Master Degree in International Tourism Management.
This course will enable students:

- to understand tourism from an economic perspective, as well as a broader social and environmental perspective;

- to acquaint themselves with the role, characteristics, interests and interaction of the various tourism actors, i.e. visitors and

destinations with private sector tourism businesses, public sector tourism administrations (TA) and organisations (TA), and host

communities;

- to familiarise with the methodology of tourism measurement, data sources and the use tourism data and research;

- to identify major trends worldwide in tourism demand and supply, including a brief history of tourism evolution;

- to assess the impact of tourism on a destination´s economy;

- to review tourism competitiveness, to distinguish drivers of tourism growth and grasp the basics of tourism forecasting;

- to recognise the role of tourism policy, planning, management and marketing in tourism development.

Students will actively participate through discussion in group exercises and the presentation of an individual project analysing a

destination of choice

III.-Learning outcomes
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INTERNATIONAL TOURISM ECONOMICS: IMPACTS AND MODELS

CB10 Have the necessary skills to continue studying in a self-directed and autonomous manner.

CB7 Know how to apply the acquired knowledge and problem-solving abilities in new or unfamiliar environments, within broader

or multidisciplinary contexts related to the area of study.

CB9 Know how to communicate conclusions, and provide the knowledge and reasons to support them, to specialised and non-

specialised audiences in a clear manner and without ambiguities.

CG01 Acquire advanced training, specialised and multidisciplinary, in the field of tourism.

CG02 Ability to work, as part of a team and autonomously, in a multicultural and multidisciplinary context.

CG04 Ability to apply acquired knowledge and problem-solving abilities to new, broader and multidisciplinary environments.

CG05 Continuous learning, self-directed and autonomous.

CG06 Ability to develop communication skills in different decision-making spheres and in different languages.

CG07 Ability to present and argue results, to both specialised audiences and the general public.

CG11 Ability to organise information and acquire knowledge from different documentary sources.

CG12 Ability to analyse the social reality and make decisions in changing environments such as tourism.

CG13 Promote the academic training of professionals within the field of tourism.

CG14 Promote research and the progress of knowledge in the field of tourism.

CT01 Ability to adapt to new situations.

CT02 Autonomous learning.

CT03 Capacity for analysis and synthesis.

CT04 Information management skills.

CT05 Planning and organisation skills.

CT06 Ethical commitment.

CT07 Oral and written communication skills in mother tongue.

CT08 Knowledge of other cultures and customs.

CT16 Critical thinking.

CT20 Decision making abilities.

CT21 Team work.

CT23 Ability to work in interdisciplinary teams.

CE01 Analysis of the interrelationships between the agents of a tourist destination through social network analysis (SNA).

CE03 In-depth knowledge of international organisations, public institutions and civil society organisations in the tourism sector

and of the partnership and cooperation tools available in a globalised world.

CE06 Manage the levels of competency of all functional areas of a tourism organisation.

CE09 Critical analysis of tourism activities and their international context for the identification of threats and development of

opportunities.

CE11 Understand the structural complexity of tourist destinations from a systemic perspective.

CE15 Analysis of new trends, prospectives and the dynamics of international tourism markets.

 Key for degrees not adapted to RD 822/21: CB - basic competences, CG - generic competences, CE - specific competences, CT - transversal

competences.

•

 Key for degrees adapted to RD 822/21: CON - knowledge, COM - competences, HAB - skills.•
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INTERNATIONAL TOURISM ECONOMICS: IMPACTS AND MODELS

IV.-Contents

IV.A.-Syllabus

TOPIC 0.

Introduction

Basic concepts of tourism

What is tourism? Visitors and destinations

Tourism market: demand and supply

Tourism actors, i.e. visitors and destinations with private sector tourism businesses, public sector tourism administrations (TA)

and organisations (TA), and host communities

Tourism supply chain

TOPIC 1.

Key concepts of economics

E.g. Resources, needs and wants, scarcity, choice and opportunity costs, allocation, macroeconomics microeconomics

Analysis of major tourism trends worldwide, in both advanced and emerging economies

TOPIC 2.

Methodology for the measuring of tourism

System of Tourism Statistics

Data sources

Tourism development

A brief history

Drivers of tourism growth

TOPIC 3.

Tourism and economic development

Measuring Tourism’s Economic Contribution: Impacts and Benefits
Sustainability and SDGs

TOPIC 4.

Tourism policy, planning, management and marketing

Tourism competitiveness

TOPIC 5.

Forecasting in tourism, short- and long-term

IV.B.-Training activities

Type Title

Lectures Preparation of lecture classes.

Prácticas / Resolución de ejercicios Preparation of assignments and participation in debates.

Other activities Participation in academic tutorships
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INTERNATIONAL TOURISM ECONOMICS: IMPACTS AND MODELS

V.-Student workload

Theoretical sessions 20

Resolution of exercises, problems, case studies, etc. 2

Practical sessions in experimental, technological and clinical

laboratories, fieldwork, etc.
0

Tests and/or exams 2

Academic tutorials 2

Related activities: conferences, seminars, etc. 4

Preparation of theoretical sessions and self-study 15

Preparation of practical tasks, exercises, case studies,

projects, etc.
20

Preparation for tests and/or exams 10

Total student workload 75

VI.-Methodology and academic programme

Type Period Content

Group work Week 1 to Week 6 Case studies

Theoretical sessions Week 1 to Week 6 Lectures

Tests and/or exams Week 6 to Week 6 Assignments and exam
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INTERNATIONAL TOURISM ECONOMICS: IMPACTS AND MODELS

VII.-Assessment methods

The general assessment method is continuous as established in the Regulation for the Assessment of Learning Outcomes of

Rey Juan Carlos University.

All the assessment systems established in the degree report must be employed, except for those that have a minimum weight of

0%, which can be used by professors in the academic years they consider relevant. Each assessment system may be applied

through one or more assessment activities, consistent with the system. No assessment activity can exceed individually 60% of

the overall grade for the subject.

The sum of non re-evaluable activities cannot exceed 40% of the overall grade for the subject and, in general, should not have

an established minimum grade (except for practical activities in which, strictly speaking, the conditions of the ordinary call cannot

be reproduced in the extraordinary call).

Those students who do not manage to pass the subject in the ordinary call, or do not attend this first call, may attend the

extraordinary call only for failed re-evaluable assessment activities.

The distribution and characteristics of the assessment activities are described below.

VII.A.-Description and weight of the assessment activities

Exams and assignments for each module.

The professors will adapt evaluations to the group.

VII.B. Assessment of students with academic exemption from class attendance

Having Academic Exemption from Class Attendance  (DAAC) does not imply that students are automatically exempt from
participating in the continuous assessment activities or in the training activities of compulsory attendance as established in the
teaching guide. Once the exemption has been granted, students must contact the subject’s teaching staff, who will propose the
adaptations he/she may consider relevant, as long as they guarantee the acquisition and adequate assessment of the learning
goals established. Students must maintain adequate communication with the teaching staff so that they may provide information
on the dates for training and assessment activities, if these are not established in the programme and available for students at
the time of achieving the exemption.
Subject with possibility of academic exemption: Yes.

VII.C. Review of assessment activities

In accordance with the Regulation for the Assessment of Learning Outcomes of Rey Juan Carlos University.

VII.D.-Students with a disability or special educational needs

In order to guarantee equal opportunities, non-discrimination, universal accessibility and academic success, students with

disabilities or especial education needs may request curricular adaptations to follow their studies. These adaptations will be

provided by the Unit of Attention to People with Disabilities of Rey Juan Carlos University, in accordance with the regulation

which regulates the service for the Attention of People with Disabilities at the University. This Unit will issue a report for curricular

adaptations, so that students with disabilities or special education needs must contact the service (at e-mail

discapacidad.programa@urjc.es) in order to provide relevant information for different educational alternatives.

VII.E.-Academic behaviour, academic integrity and honesty

Rey Juan Carlos University is fully committed to the highest standards of academic integrity and honesty, so studying at the

URJC means assuming and subscribing to the values of integrity and academic honesty set out in the University’s Ethical Code.

To support this process, the University has Rey Juan Carlos University’s Academic Conduct Regulation as well as different tools

(anti-plagiarism, supervision...) that offer a collective guarantee for the full development of these essential values.
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INTERNATIONAL TOURISM ECONOMICS: IMPACTS AND MODELS

VIII.-Teaching resources and materials

Basic bibliography

Tourism Economics and Policy, authors: Larry Dwyer, Peter Forsyth, Wayne Dwyer,  Channel View Publications; 2nd edition
(2020)
Behavioral Economics for Tourism: Perspectives on Business and Policy in the Travel Industry, Nikolova, M. S, Academic Press,

(2020)

The Economics of Recreation, Leisure and Tourism, John Tribe, Routledge, 6th Edition (2020)

Macroeconomics, authors: Rudiger Dornbusch, Stanley Fischer, Richard Startz, McGraw Hill; 13th edition (2017)

Policy and Practice of Global Tourism, World Tourism Organization.

UNWTO International Tourism Highlights, Author: UNWTO

Tourism statistics methodology: (all available at https://unstats.un.org/unsd/tourism/methodology.asp)

- International Recommendations for Tourism Statistics 2008 (IRTS 2008)

- IRTS 2008: Compilation Guide

- Tourism Satellite Account: Recommended Methodological Framework 2008 (TSA: RMF 2008)

Travel & Tourism Development Index 2024, World Economic Forum (WEF), www.weforum.org/publications/travel-tourism-

development-index-2024

Consultation bibliography

IX.-Professors

Name and surname ANDRÉS REDCHUK CISTERNA

E-mail address andres.redchuk@urjc.es

Department Informática y Estadística

Campus Madrid - Quintana

Category Profesor/a Contratado/a Doctor/a

Academic degree Doctor

Person responsible for the subject Yes

Tutorial timetable
Para consultar las tutorias póngase en contacto con el/la

profesor/a a través de correo electrónico

Number of quinquennia 3

Number of sexennia 1

No. of positive evaluations by Docentia 3

Name and surname JOHANNES GIJSBERTUS CORNELIS KESTER

E-mail address john.kester@urjc.es

Campus Madrid - Quintana

Category Professional

Person responsible for the subject No
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INTERNATIONAL TOURISM ECONOMICS: IMPACTS AND MODELS

Tutorial timetable
Para consultar las tutorias póngase en contacto con el/la

profesor/a a través de correo electrónico

Number of quinquennia 0

Number of sexennia 0

No. of positive evaluations by Docentia 0
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